





TEN TOP TIPS

ON HOW TO USE

(and some for what not to do)



WHAT IS LINKEDIN?

A PEER TO PEER NETWORK IN A BUSINESS CONTEXT









WHY LISTEN TO ME?

FROM 250 - 55,000 FOLLOWERS IN 7 YEARS
OFFICIALLY A LINKEDIN POWER PROFILE 2012-2017
ONE OF THE MOST VIEWED PROFILES IN ASIA
MUMBRELLA'S B2B INFLUENCER OF THE YEAR
INTERNATIONAL BEST SELLING AUTHOR OF THE NO.1
BOOK ABOUT LINKEDIN ON AMAZON

0-NASDAQ IN 2 YEARS







4 STEPS TO SUCCESS ON
LINKEDIN

1. Personal Branding
2. Company & Employer Branding

3. Content Marketing & Thought Leadership
4. Social Selling & Messaging



LINKEDIN = GAMIFICATION
PLATFORM



GOOGLE/BAIDU YOURSELF






GOOGLE/BAIDU YOUR COMPANY






1.YOUR PROFILE PHOTO












AND WHAT NOT TO DO.....




































and my personal
favourite......






Why do this?

- INCREASE YOUR VIEWS BY 14 TIMES
- PEOPLE DON'T TRUST PEOPLE THEY CAN'T SEE



2. YOUR BACKGROUND PICTURE
























www.BlackMarketing.com




AND WHAT NOT TO DO.....






www.BlackMarketing.com




www.BlackMarketing.com




www.BlackMarketing.com




www.BlackMarketing.com




www.BlackMarketing.com




Why do this?

- BRINGS COLOUR AND PERSONALITY TO YOUR
SOCIAL SELLING PROFILE ON LINKEDIN

- PICTURES TELL 1,000 WORDS



3. YOUR PROFILE HEADLINE


















AND WHAT NOT TO DO.....







































AND MY FAVOURITE.....






Why do this?

- YOUR HEADLINE APPEARS EVERYWHERE YOU
APPEAR ON LINKEDIN

- IMPROVES YOUR SEARCH ENGINE OPTIMISATION
(SEO) ON LINKEDIN


















ON THE MOBILE VERSION






ON OTHER PEOPLE’S PROFILE












4. COMBINE BOTH FOR MAXIMUM
EMPLOYER BRANDING







































CSR EMPLOYER BRANDING












BOOK LAUNCHES......












TELL PEOPLE WHERE YOU ARE
AND WHAT YOU’RE DOING.....












WHAT NOT TO DO......






www.BlackMarketing.com




5. ADD YOUR PERSONAL BRAND
STORY









AND WHAT NOT TO DO.....









www.BlackMarketing.com







WHO WROTE THIS?












AND MY FAVOURITE.....






Why do this?

- TELLS YOUR PERSONAL BRAND STORY
- ENABLES YOU TO GAIN HIGHER SEO ON LINKEDIN



ADD EXPERIENCE






AND WHAT NOT TO DO.....















Why do this?

- ENABLES PEOPLE TO SEE WHAT YOU DO
- IMPROVES YOUR SEO ON LINKEDIN AND GOOGLE



6. ADD VISUAL CONTENT


















AND WHAT NOT TO DO....






WHY DO THIS?

- BRINGS YOUR PROFILE TO LIFE
- PICTURES TELL 1,000 WORDS



ADD YOUR SKILLS









DON'T DO THIS






AND IF YOU'RE AWESOME......






NOW AND ONLY NOW ARE YOU
READY TO CREATE A CONTENT
MARKETING PLAN



7. MARKET YOUR COMPANY
THROUGH YOUR CONTENT
MARKETING STRATEGY



Linkedin’s No.1 Profile.......









BEFORE THE CONTROVERSY






THEN SHE STARTED USING HER PRODUCT






THEN THIS HAPPENED












MEDIA COVERAGE GLOBALLY






>







EVERY BLOG NOW HAS BIKINIS.....









NO ONE IS FOLLOWING HER COMPANY PAGE









MY STATS....



>




HER STATS...



>




BECOME A THOUGHT LEADER
TO ACCENTUATE YOUR
EMPLOYER BRANDING


















THE MOST FOLLOWED PROFILE ON LINKEDIN












BUT THESE PEOPLE ARE
NOT FOLLOWING HIS
COMPANIES....


















LINKEDIN WILL MARKET
YOUR BLOG FOR YOU





















WHY DO THIS?

- CONTENT MARKET YOUR SERVICES
- ENGAGE YOUR NETWORK AND BEYOND



8. SHARE ENGAGING CONTENT



























Don’t leave it too long...






SHARE, COMMENT, LIKE
OTHER PEOPLE'S POSTS






-

>




9. DEVELOP YOUR COMPANY PAGE



ADD BACKGROUND
PICTURE
AND STRAPLINE















SHARE ENGAGING
CONTENT - NOT JUST
ABOUT YOUR COMPANY


















AND WHAT NOT TO DO.....

































Why do this?

- LINKEDIN COMPANY PAGES ARE FREE & YOU CAN
ENGAGE WITH RELEVANT CONTENT IN FEEDS

- YOU CAN GAIN HIGH RANKINGS ON LINKEDIN AND
GOOGLE



10. MESSAGING



11 WAYS TO MESSAGE

1st Connections
Invites

Inmails

Open Link Messages
Group Messages

Introductions

Congratulate people

Who's viewed your profile

Tagging

Who's commented on your posts, articles
“Job” Change



INVITES









PEOPLE WHO INVITE YOU






1ST CONNECTIONS






INMAIL






SALES NAVIGATOR



























CREATE TARGET LISTS AND
FOLLOW KEY DECISION MAKERS





















DESIGN YOUR MESSAGE



REATE AN EYE CATCHING
HEADLINE













Open Link Messages















CONGRATULATE PEOPLE









WHO VIEWED YOUR PROFILE






WHO COMMENTED ON MY BLOGS









WHO LIKED/COMMENTED ON MY POSTS






WHO'S COMMENTED ON YOUR POSTS






NOTIFICATIONS






TAGGING









CHANGE “JOBS”









SUMMARY

LINKEDIN IS A GAMIFICATION PLATFORM -
THE MORE YOU DO THE MORE YOU ARE
REWARDEL

COMPLETE THESE 10 TIPS AND YOUR
PERSONAL AND COMPANY BRAND WILL
SOAR ON LINKEDIN AND IN SEARCH
ENGINES









OR CONTACT ME FOR FREE ON
LINKEDIN.....






THANK YOU.

ANY QUESTIONS?

Chris J Reed
Global CEO & Founder
Black Marketing

WhatsApp/Mob: +65 9026 1966

Skype: BlackMarketingGlobal

WeChat: LinkedInMarketing

Twitter: BlackLinkedin

Linkedin: Linkedin.com/in/B2BSocialMarketing


mailto:Chris@BlackMarketing.com

